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Background

ARadi o 16s Big Weekend in Dundee took place in Camperdo\
2023. Dundee City Council partnered with the BBC to deliver the event.

A As hosts, Dundee City Council invested significant resources into the event and establishetber ofKey Performance
Indicators (KPIs) to ensure the city is getting a positive social and economic return on their investment.

A Dundee City Councibppointed James Law Research Associates Lindtddliver a social and economic impact report.

A This report may be used for reporting to the press and public, for internal learning and to inform future event activity in
the city.

A Dundee City Council were responsible for festivalated activity outside the event site in Camperdown Park, while BBC
were responsible for operations within the site. All related transport, public safety and welfare in the area surrounding the
parkwas provided bypundee City Council.

A This report focuses on broad implications for the city as the host and the economic impact related to activity outside of
the event site.

A 1t does not seek to establish the total economic impact of the event as much of the income and expenditure information
rests with BBC.

D ndes CHANGING James Ly
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Dundee City Counci 0s Obj]

The objectives were toé.

A

Do o o Do Do Do

Dundee CHANGING
e ror1:F U TURE

émaxi mi se the benefits of the event to enhance
vibrant, contemporary place to live, work, study and invest

édel i ver -aended, Enpyablevevdntl

eéshowcase Dunde e 0sscake bventsiwhilg mininosing dissuptionl ar g e

éminimise the environment al | mpact of hosting
econtribute towards community wealth buil ding
égenerate a positive economic i mpact for the ¢
éevidence positive soci al | mpacts on the publi

#



Programme of research

James Law Research Associates Ltd is a specialist research consultancy with extensive experience in both quan
and qualitative research, headed by Marion Dodds and Jim Law.

The following programme of research was recommended to achieve a balance of robust results and cost
effectiveness:

1) A faceto-face onsite attender survey during the festival
2) A postevent online survey of attenders sent to all ticket purchasers immediately after the festival
3) An online survey with volunteers

4) A series of personal experiencase studiefrom attenders and volunteers

The topics for measurement/investigation were confirmed and agreed upon. Questionnaires and discussion guide
were agreed with input, comment and approval by Dundee City Council.

D ndes CHANGING James Ly
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Methodology #1

Faceto face onsite attender survey

Market Research Interviewers were stationed at a number of sampling
points within the site.

Each interviewer achieved a specified number of interviews with attenders.
In order to achieve a random sample, a random interviewee selection was
followed.When the next person is within a family/group/couple, then the
adult with the next birthday was selected. This technique ensured an equal

chance of being selected for an inter
and reducing the 6chanced of sampling
O0biasd in selection.

Each carried identification and captured the responses electronically on
O0CAPI 0 devices which ensure the secur

For quality control purposes fade-face interviews are subject to back
checking verification (e.g. we check a random sample of 10% of the total
interviews to ensure they are carried out to our strict quality criteria).

Range and logic checks are carried out on the raw data which flag any
inconsistencies or illogical responses. Any inconsistencies found were
investigated individually.

400 interviews were achieved on site.

Dundee CHANGING /
merram rorti:FUTURE

Postevent Online survey

The faceto-face attender survey was adapted for use online and sent to
all ticket purchasers via the BBC during w/¢"2day.

This approach gave every person who purchased a ticket an equal

opportunity to take part and allowed the participants to choose a

convenient time for completion. A screening question was also included to

establish those who may have already taken part in thettaéace onsite

PUrVENio epshirg ey dig notparicipatedwicg: s r andomé sampl e
error or unintended interviewer

This survey was issued captured reactions, views and experiences whilst

they were still very fresh and before any memory dedédkis was

especially important when capturing information related to spending (for

ieqoRomig impagt Anglysis)n f o r mati on col l ected.

The survey was hosted on SNAP Survey software and analysed using SPSS.
Range and logic checks are carried out on the raw data which flag any
inconsistencies or illogical responses. Any inconsistencies found were
investigated individually.

Attenders were also asked to register their interest in the follow
research in the form of casstudies.

3420 online interviews were achieved.

Upon review of both collection methods the raw data, was merged
resulting in a final total sample size3&20. James Law
The maximum margin of error related this sample size s1+7% Research

\Assoaates



Methodology #2

Volunteer Feedback Survey

Dundee City Council provided contact email addresses of individuals
who have volunteered to be 06Big
In total 69 email addresses were provided, and 38 volunteers
participated in the survey (representing a 55% response level).

Volunteers were also invited to register for folleup qualitative
research in the form of case studies.

Case Studies

A sample of individuals who participated in both the Post
event attender survey and Volunteer survey were re
contacted and sent a link to provide further information

and verbatim comments on their experiences at the festival.

Note: The base numbers shown throughout the report will show
variations as these were voluntary surveys and respondents are
free to choose to provide an answer or not, as they wish.

Dundee CHANGING
e rorieF UTURE

Economic Impact CalculatioewentiMPACTS

The deconomic impactdé of a major event

We e k e radditidWel expendit@re generatédsvihin a defined area, as a direct

consequence of staging an event. For most events, spending by visitors
to the local area (and in particular on accommodation) is the biggest
factor in generating economic impact.

There is broad consensus on the standard approach to measuring the

economic impact of an event. The spending patterns of event attendees

are sampled, averaged and then upscal ed
popul ationd. The event popul ation was n
ticket information and information gathered in the attender survey to
establish the net number of O6uniqued at

The economic impact calculations in this report focus on activity
outside the event site and related to Dundee as hosts.

James Law
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Executive Summary: Economic Impact

The tot al audi ence si z8188f Ra
and attracted33,652 unique visitors to Dundee.

A quarter of visitors (24%) came from DD@1 postcodes areas
and 2/3rds (65%) came from elsewhere in Scotland with strong
attendance from people in Glasgow, Edinburgh and Aberdeen.
One in 10 (10%) came from elsewhere in With less than 1%
(0.87%) from outside the UK.

5,855 were overnight O6commerc
stayed in paid accommodation such as hotels B&B¢atdfing

etc ).Thisresulted irEl.5Mr evenue f or Dunde
accommodation sector over the course of the weekend.

5,485 weomménonal stayerso (i
night but did not pay for accommodatioagstayed with
friends/family) and 22,312 were day visitors.

Visitors spent an estimate£il.8M over the course of the
weekend (outside the event site) resulting in a net positive Direct
Economic Impact o€2.9M for Dundee City.

25,708local residentattended the Big Weekentocal residents
(residing in DD15 postcodes) also spent an estimated £800K in
Dundee (outside the event) resulting in a Total Economic Impact
of £3.7M.

R1BW ATTRACTED 33,652 UNIQUE
VISTORS TO DUNDEE

5.9K were commercial stayers which generated
10.5k bed nights resulting in a of boost of 1.5M for
the accommodation sector.

HOSTING R1BW BOOSTED ECONOMIC
ACTIVITY IN DUNDEE ©

Visitors also spent an estimated 1.8M in Dundee
resulting in a net positive Direct Economic Impact of Dy

&

25,078 LOCAL RESIDENTS
ATTENDED THE BIG WEEKEND

Hesidents also spent an estimated 800K in
Dundee further boosting the local economuy.

Total Economic Impact: £3.7M

es Law

Dundee CHANGl NG Please note: This direct economic impact calculation solely accounts for spend in Dundee outside the site. Exftendiétsenitiédete site has been excluded. Organiser spend/income by the BBSalgrch

itygovuk FORTHEFU

TU RE not included. It should be noted the spend in the host economy is intrinsically linked to the event itselfthad thicb®mdsttoe c onomy woul d not have occurr \dﬁssocﬁate@ ad



Executive Summary: Social Impact

Almost all (98%) of all attendersagre®d t s gr eat to see Du

hosting Radi Bhisinéreaset 100%el wdak n d o . SBEIAL IMPACTS ARE EVIDENT o
residents. Visitors describe Dundee as Vibrant' 'exciting and O O
There is clear evidence that hosting the Big Weekend created a inclusive'. 51% attenders sald that attending @
collective experience amongst locals and visitors to Dundee. R1BW improved their impression of Dundee.

Almost all (99%) of all attenders agreed have spent quality ti me

with friends or family at Radio 10s Bi g Weekendo.

Many visitors highlighted the w &r rrierdllg 6 nat ur e of t he

people in Dundee, emphasising tlvelcoming environment CIVIC PRIDE IS ELEVATED

they experienced during the event.As a result of the Big Weekend Local residents describe feeling ‘proud’ of

civic pride has been elevated . Many locals describe feeling Dundee and 74% aareed feel ‘more
OprofudBundee and 3/ 4ernworeposdidv€) agr eed ptozlli\?ei{ow ng%rijeet&egnmUused

towards Dundee than they used tod. to

The event has also i mproved Dundeefds 1 mage and fostered a

sense of community and enjoyment, amongst those who
attended and live in the area.

Many express optimism for more opportunities and recognition
for Dundee in the future.

CHANGING

s N
Dundee
el FORTHE F U T U R E

11

COLLECTIVE EXPERIENCES

R1BW created a collective experience
amongst locals and visitors to Dundee. 99%
of all attenders agreed ‘| have spent quality
time with friends or family at Radio 1’s Big
Weekend'.

James Law
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Itd



Executive Summary:The Event

Feedback from the event was very positive with net satisfaction overall recorded at 94%. Of the
sevelteen separate event aspects ratéfleenwere rated positively and only two were rated

negati veloy é@tvlmeh doedofsotr money of 6é food and dDD“”"

0Being made atddh é leef u we ¢veagiimed® weorl eu nkt cetelr sr/fat ed
(scoring 9 out of 10.)

When asked if they could think of anything which could have made the event better around 6 out of
10 offered a suggestion. These included commezitged to exiting the site at the end of the night
andtransport issues. Some experienced a longer than anticipated wait for the free bus service and
additional exits at Camperdown would have made leaving the site easier.The walk froroféirop
points was also considerad be longfor some and the walk had insufficient lighting at night.

Around one in ten (12%) of attenders were under 16 years, over a quarter (29%) we?d years,
around a third were 2534 years (31%) and over a quarter (28%) were 35 years+.This composition
resulted in a familyriendly atmosphere.The average group size consisted of 4 people.

Just over a third of attenders (34%) came on more than one day.

Over half (51%) of al/l attenders indicated t

impression of Dundee positively. The balance said that attending R1BW had not changed their
impression(note: this will have included those who already had a positive impression of Dundee).

Positivity towards Dundee is ewdeamongstvlsnors Those from elsewhere in Scotland considered

Dundeetobe& i br ant 6, 06 moahddrdn ANesitasseadl teedRest af thenUK|dessribed e :

Dundeea® s af e@ndoexiobt ®mgdee City residegotsidgdc
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Executive Summary: Transport & Volunteers

Around 2/39 (64%) of visitors to Dundee travelled via Car, a quarter (23%) came by train and
around one in six (17%) came by public bus.

Just under half (45%) of all attendees utilised the free festival bus service, with 56,000 seats
used to transport attendees to and from Camperdown Park.

\Volunteers:

Volunteers played a vital role in the event's succeitls almost al(97%)considering it to have  §i
beena positive experience. Key themes includeg o ciotninwe,e tdicansyd pr i de -
I nv ol anddnpeerrtsdo n a | growt ho.

City pride and community involvement:Volunteers expressed pride in welcoming people to
their city and showcasing its attractions. They enjoy meeting and speaking to both local
residents and visitors. Being part of a major event that highlights the city's significance made _.
them feel like an integral part of the local community.

Personal growth:Volunteers mentioned learning about event operations and processes durin ¥
their participation. Overcoming challenges, solving problems, and developing skills in interac
with the public and working with diverse backgrounds were also highlighted as sources of
personal growth and fulfilment.

Many enjoyed the atmosphere and specifically meeting new people and interacting with the }

public.
Over half (54%) indicated the experience of volunteering would be helpful to future
employment. DS _ e
Dundee CHANGING o o e
undee esearc
B e UTURE e pLssoctates




the following themes.

Executive Summar@Qualitative Feedback

Qualitative feedback gathered in the verbatim comments from Attenders and Volunteers included

A Positive impact on Dundee's image: Hosting Radio 1's Big Weekasdonsidered to have
I mproved the city's image, highlighted it and
Oculturald destination.

Alncreased awareness and visibility: The eIy BUS v ¥laRiso ha
madeitmorewelkk nown. Many described feeling Dun deigsss ~ . overl
comparison to Glasgow arnddinburgh) so hostinigas raised the city's profile.

A Economic benefits: Hosting the event has had positive economic effects, such as bringing in ! )\ B
visitors from other cities who required accommodation, boosting tourism, and supporting local =%
businesses.

A Potential for future events:The success of hosting Radio 1's Big Weekend has shown that
Dundee has the capacity and ability to hold lasgale events, some residents hope it will lead
to more live music events and attract bigger acts to the city in the future.

A Desire to revisit and explore: The event has sparked a desire among visitors to revisit Dundee ——x\\”
and explore more of what the city has to offer.

A Cultural significance and diversity: Hosting Radio 1's Big Weekend in Dundee has highlighted ¥
the city's cultural significance and diversity.

A Positive impact on local residents: The event has improved people's image of Dundee and
fostered a sense of community and enjoyment among those who attesui@d/e in the area.

James Law
Dundee CHANGING Research
e rorieF U T URE 14 \Assoaarﬁg




Executive Summary: Media impacts

The media coverage was extensive with around 1.7 Million viewers watching
coverage of Radio 10s Big Weekend in

This was followed by around 2.8 Million iPlayer Views and 2.5 Million YouTube
views.

BBC Social media recorded 82 million video views and overall engagement of 4.4:
Million.

The engagement with Dundee City Council evspecific social media included
255,000 Facebook views and 227,000 Twitter views in addition to engagement on
Ti k Tok, I nstagram, and the DDD 6Wel c
TikTok, and Instagram.

Dundee CHANGING 15
e ror1:F U TURE

BBC 1

James Law
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Home location of attenders

42.7% of all attenders lived in the Dundee City
Council area: DD1, DD2, DD3, DD4, DD5.

Strong attendance from Glasgow, Edinburgh &
Aberdeenshire.

?
It was intended that a proportion of tickets be allocated to
o individuals from the local area where the Radio 1 Big
Weekend is being held. 56.5% of attenders lived in DD
LA postcodes.
4 Therefore, this mix of home locations is to be expected.
L 2%
T
37.3%
5 publi
13.9%
070
= [ ]
Dundee City Restof DD  Elsewhere in Elsewhere in Outside UK
(DD1>DD5) (DD6>11) Scotland UK
James Law
Dundse CHANGING Researh
B o:rcF U TURE \ 17 Base: 3818 \Assoaat?g
—= Map generated using attender postcodes collected in the attender survey : '




Total Group Size
Q3a. How many people, including yourself, were in

A third of attenders (34%) were in a group of two people. The average group size was 4.3 peaple.

34% Average group size: 4.3

20%

13%
l 7% 8% 7%
4%
I IR
1 2 3 4 5 6 7 8 9 10+
]amesLa\N
Dundee CHANGING 18 Research
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Age & Gender of survey participants

The reported gender of survey respondents is female orientated. Ticket purchase may belfshthlerefore the
survey was more likely to reach females. Photographic evidence of the crowd at the festival also indicates a strong
female presence.

Under 16 | 1%

75% °

35-44 - 19%

24%
45-54 - 11%
1%
V)

Female Male Prefer not to say oot I 3%

Base: 3773 Base: 3772
N James Lam
Dundee CHANGING Research

o rorricF U TURE o \ssociates




Age Profile of whole group

Comparing the reported age range of survey participants
breakdown with the addition of under 1gearolds.

37%

®m \Whole group m Survey particpants

31%

29% 25y

12%
i ml -
man R

Under 16 16-24 25-34 35-44 45-54 55+

17% 19%

9% 11%

Iames La\N
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Ethnicity
~ QzHowwoudyoudescribeyourethnicorigin?

write: scorisn [ 5 6%
white: Other British [N 10.7%

white: Other [} 2.9%
Mixed or Multiple ethnic groupsl 0.5%

Asian, Asian Scottish or Asian Britis|1 0.5%

Chinese, Chinese Scottish, Chinese Britisif). 2%
Other Ethnic Group  0.1%

African, African Scottish or African British 0.1 %
Black, Black Scottish, Black Britisn).0%

Caribbean, Caribbean Scottish, Caribbean Britis@®.0%

Prefer not to say | 0.5%

]ames Lam

Dundee CHANGING Research
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.
SIMD Analysis

Scottish Index of Multiple Deprivation (SIMD) ranks small areas (called data zones) in order from most
deprived (ranked 1 and shown in dark red) to least deprived (ranked 10 and shown in dark blue).

SIMD provides information to help improve the understanding of the outcomes and circumstances of

living in the most deprived areas in Scotland. The map below indicates that Dundee contains a mix from the
most deprived to the least deprived data zones.

10t (least
deprived)

bv) iy
X ’\33 <
N

e s T
| AR
= , <
~. - \\Q{)ﬂJUS’L}' 3] e e LB g N » ‘ / Monifieth
‘I‘ ’kg k= v e Sl ( 4 = - A \ = Aher
§ RS AN IR N s e ' ' % T
Tl I S

T

James La\N

Research
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SIMD of all attenders

The event was successful in attracting attenders that live across all SIMD categories, with greater concentratigns in
the most deprived and least deprived areas.

1in5 (22%) of all attenders from the DD postcode area currently live in areas with high levels of deprivation (20%
most deprived data zones in Scotland).

When looking at DD1>5 in isolation it increases to over a quarter (27%) from the most deprived areas.

m All attenders = All DD postcodes m DD1>5 postcodes only

15% 0
1495 /3 4%

125 12%  19042%

109

13%_ 1206

109 1090%

8%

9% 9%

10t (least
4ath 5th bth 7th deprived)
Base: All attenders: 3181/ All DD postcode: 1949 / DD1>5 postcodes: 1557

A
Sl James Law
Duﬁaé,é CHANGING Research
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Days attended
~ Qiea what days did you attend Radio 15s

There was an intended restriction on tickets to encourage attendance only on one day. However, the data showts over

a third of attenders (34%) came more than one day. This results in a net average number of days attended of

Day Attended Net Number of Days attended (overall average: 1.39)

66% 66%
59%

30%
14%
—
Friday Saturday Sunday 3
]ames Lam
Dundee CHANGING 26 Research

rm rorrieF UTURE Base: 3653
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Travelling to Dundee

c I -
Scotland the UK Outside the UK

Car 62% 72% 11%

Train - 23% Train 23% 31% 37%
Public bus 18% 9% 37%
Public bus - 17% Private coach/bus 7% 1% 16%
Taxi 4% 4% 5%
. Other 1% 1% 0%
Private coach/ bus. 6% N/A 0 travelled straight to the site 1% 0% 11%
Cycle 0% 0% 0%
Taxi I 300 Aeroplane 0% 6% 37%
Base 1411 208 19

Other | 1%

This questions was asked of those who did not live |in

Aeroplane | 1% Dundee.
Two thirds travelled to Dundee City by car.
1in 4 (23%) came by train and 1 in 6 (17%) came by

N/A & travelled straight to the site| 1%

public bus.
D d CHANGING IritzmesLaw‘
llIl CC esearch
e P UTURE Base: 1978 27 o




A total of 56,000 seats were used to transpo
attenders to and from Camperdown Par

OFree shuttl e buses madé
and affordab

oOrganisation of | oading
city after the event was brilliant. Quick and efficient m

were | oaded and on

r/
=

-
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Travelling to Camperdown

Just under half of all attenders indicated they used the festival bus service to get to Camperdown Park.Those liviagtoser
site were more likely to be dropped off by car. Those living in DD postcode areas (and closer) were most likely to walk (85%

Please note: as the doffpoints to the site appear to be some distance from Camperdown Park will reflect on theendmber whod o6 wal ked

) . Dundee City|] Rest of DD | Elsewhere irff Elsewhere i
0
Festival bus SelrV'C_ 45% _ el DD1>DD5)| (DD6>11) | Scotland | the UK

Free festival bus service 45% 33% 43% 58% 59%
Walked _ 28% Walked 28% 39% 23% 20% 16%
Car (dropped off) 24% 29% 32% 16% 15%
Car (dropped off) - 24% Car (parked) 13% 12% 13% 14% 20%
Local bus service 3% 4% 3% 3% 2%
Car (parked) - 13% Private coach/bus 2% 0% 4% 4% 0%
Taxi 2% 2% 1% 2% 3%
Local bus servicel 3% Train 1% 1% 1% 1% 3%
base 3813 1631 532 1421 208
Private coach/busl 2%
Taxi I 2%
Train | 1% _—
Du ndes CHANGING e
llIl CC esearc
29 i
- n7eF UTURE Base: 3813 N\ ssoclates




Big Weekend: Attender Ratings

Value for Money of ticket price I I © 5
Sound quality of the five: musi ¢ 9.2
Being made to feel welcom T 9.0

Helpfulness of volunteers/wayfinde ., 9.0 The ratings are very high
The overall quality of the event | — 8.9 across the majority of
Attitude of security staff | 8.7 aspects of the event

Entry to the event (including any queuin ) — 8.7
Line up of bands and artist< G ——— 8.4

Information about the event I G . .4
Cleanliness of the surrounding area in Dund{EIEEEEEGEGGEEEEE e 8.3
Food on offer | 3.0
Shuttle Buses to/from the even{i G . 7.9
Cleanliness of the location [ I 7.1
Recycling opportunities at the evenfil MM . 7.0
Drink on offer [ I 6.8
Food cost value for money I IIEEEGEGEGEGEGEEEEEN 5 .0:

Drink cost value for money [N 4.6

Very poor Midpoint 5.5 Excellent
Dundee CHANGING 30
ecitygorak FORTHEFUTU RE Base: 3534
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Overall satisfaction

Levels of overall satisfaction are extremely high, with net satisfaction record&tb/at

63%
31%
2%
|
Very satisfied Satisfied Neither satisfied

nor dissatisfied

llllllll

m rorrieF UTURE Base: 3689

Dundee CHANGING

2%

Dissatisfied

1%

Very dissatisfied

31

Attender comments

0OThe experience was we

so organised and thought through from beginning

Very well done

ol " ve never actually @

wasn't sure what to expect.The atmosphere w
amazingo

to

) €
as

]ames Lam

Research
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Potential Improvements

Over half of attenders identified at least one
aspect which, in their opinion, could have made
the event better.

59%
28%
12%
Yes Don't know

Dundee CHANGING

rrrie FUTURE Base: 3689

Exit procedures and transportation:  The exit process was described as chaotic and
unsafe by some, with overcrowding and insufficient lighting in certain areas. Suggestions
included better lighting, more exits, and improved management of shuttle bus services to
reduce waiting times and provide a smoother experience for attendees.

Food and drink prices: The prices were considered unaffordable to many. There were
suggestions for more competitive pricing and the inclusion of more affordable options.

Toilets and cleanliness: Long queues, unclean facilities, and a lack of bins. More frequent
emptying of bins and regular cleaning throughout the event.

Lineup and performance scheduling: Some felt that the lineup lacked variety and
suggested the inclusion of more artists or a better selection of genres.There were also
requests for clearer information about act times and locations within the venue to ensure
attendees could plan and see their preferred acts without missing them. Many disappointed
30 Seconds to Mars cancelled.

Security and crowd management: Some reported aggressive behaviour, and drunk
individuals causing problems. Attendees felt that more security personnel should have been
present to address these issues and ensure a safer environment.

Iames La\N

Research
32 . Assoc1at?g



Feedback:Verbatim

OExit at the end. More exit points. Very crowded. Poor |

OThe shuttle bus drop off was far too far away friyenought he €
to make it on time to be met with a 2 hour queue for the shuttle bus missing the Jonas brothers because theysiweslgn ridiculo
Drink and food was extortionate. And the toilets were tor

OBetter pricing for food and drink, A10 for awsmwaydtdobighr e b u
t

and you were not permitted o bring your own food inbo

oLitter picking! There should have been | itter itgowcohthe s. LC

grass without feeling yuck?o

0oThe entrance was too far away, | | 1T ved 10 minutokeveraa |l k a

hour for me to get homebo

OMore security, witnessed three separate fights and secur
]amesLa\N

Dun@ge CHANGING 33 Research
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Marketing

Q5. How did you hear about Radio 138s B

Marketing activity by Radio 1 related to the event is evident and appears to have been effective in communication akett the e
Around 1 in 12 (12%) indicated they saw something in local Dundee newspapers/websites.

Radio 18 on air mention |GG 45%
Radio 18 Social Media post||[[| NG 358%
Word of mouth from a friend or relative [ NNGENNEEGGGEEEEEE 35%
Social media post from one/more performing artisEEG<TI 22%
oOther social media [ NG 18%

saw something in the presSIIIIIIE 12%
Dundee-based newspaper or website articiEHIIIGzG 12%

Saw something on BBC TV / BBC iPlaySHllIIl 9%

Posters [l 6%
Don't remember [J] 3%

Other | 1%
]amesLa\N
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Impression impacts on Dundee

Just over half (51%) of all attenders indicated
impression of Dundee positively.
Attender comments

oThere was an amazing
48% so refreshing to see everyone happy! Also great |
people from all over
27% OWe coul dndt believ
24% volunteer/security/police person was and how the
a point to welcome us or wish us safe journey h
Unbelievable hospital

1% .

° 0OThe people were real
Yesdimproved my  Yesdimproved my  Has not changed my Now have a poorer made visitors feel really welcome... big well done
impression of Dundee ampression of Dundee aimpression of Dundee impression of Dundee me wan-t t o Visit Dun ¢

lot little
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Impression impacts on Dundee

Dundee City residents (DD1>DD5) and those living elsewhere in the UKnaoee likely to say that attended
Radi o 10s Bi g Weimkaaddtheir imprd3sion af Bunded. a s

DD1>DD5 DD6>11 Scotland the UK

Net yes- improved 51% 58% 46% 44% 56%
Yesd improved my impression of Dundee a lot 27% 34% 23% 18% 34%
Yesd improved my impression of Dundee a little 24% 24% 23% 26% 22%
Has not changed my impression of Dundee 48% 42% 53% 55% 42%
Now have a poorer impression of Dundee 1% 0% 0% 2% 3%

base 3668 1579 505 1374 193
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Attender: Case Study

Chloe, Guernsey
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Why did you decide to attend Radio 16 Big Weekend in Dundee?

0 Wwasborn in Dundeeandlivedthere until | was26 so the BigWeekendbeingin
Dundee was really exciting | listenedto Radio 1 all through high school and
University and watch the Big Weekend coverageevery year. My friends from
schooland| coordinatedto getticketssowe couldallgot o get her 6

How did the experience compare with your expectations?

0 Ivould sayit exceededmy expectations The festivalwasreally well organised
andran smoothlywithout anyincidents There wasa hugebuzzthroughoutthe

festival All the actswere amazingand| thoughtthe photobooth wasa greatnew

addition | enjoyedthe festivalbeingin Camperdownand havingthe ability to sit

on the hill to watchthe actsin the sunshinevasgreat Everyoneworking at the

festivalwere reallypositiveandf r i end | y 6

How did attending the event make you feel about the city of Dundee?

0 felt really proud to be from Dundeeand| think it wasan incrediblething for
the city. | think the festivalshowedthe love of culture andlive musicin Scotland
andDundeewasthe perfectplaceto host the BigWeekend | havealwaysloved
Dundeeandwashappyit wasgettingthe recognitionitd e s er ve s 6

What was the best thing about Radio 16 8Big Weekend being in
Dundee?

0 lovedbeingableto attendthe festivalin Dundeewith my friendsfrom school
Seein0 Seconds o Marsandthe JonasBrotherslivein Dundeewasincredible
and 14 yearold me would not havebelievedit! It felt like adream!l got to meet
GregJamesvhichwasdefinitelyah i ghl i ght ! 6

Do you think Radio 16 sBig Weekend in Dundee was well

organised?

0 think it wasincrediblyorganisedandit showed As soon as| wasin line

for the shuttle buson Saturdaymorningand sawhow manybusesthey had

lined up and how quickly the queuewas moving!l knew it had beenwell

thought through and organised The crowd was well maintainedwith no

crushesnear the front. The layout of the site madesenseaswell and was

easyto navigate Also | haveso much praisefor the volunteers,especially
the welcometeamwho greetedeveryonewith big smilesand got everyone
excited for the day! Well done to everyoneinvolvedin the organisation!
Also bringing30 SecondsTo Marsbackto perform after the technicalissue
wasreallyappreciatecboytheEc hel on! 6

What do you think hosting Radio 16 8ig Weekend has done for
the city of Du n d eimaye?

0 think it's raisedthe profile of the city andprovedthat Dundeeis a cultural
hub | hopeit leadsto more live musiceventslike this in Dundeeandbrings
largeractsto the city. | hopethe BigWeekendhasalsohelpedthe Dundee
local economyand local businessed think the whole eventincludingthe
leadup hasbeenreally positivefor Dundeeandhasmadepeopleoutside of
the Scotlandrecognisethecity'ss t r engt hs 6

Do you have any further comments you would like to make about
attending the Radio 1 Big Weekend in Dundee?

0 hadthe besttime at the Big Weekend, it was definitelya highlightand
muchneededafter the lastfew years It providedan opportunity to meetup
with old friends and also make some new ones | will rememberthe Big
Weekendfor alongtime to comed

James Law
Research
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Attir tudes towards Dundee

m Agree strongly w Agree Disagree m Disagree strongly ®m Don't know

(oS great o see RumdeehesiotEsteniadimomrterm®’ o
Weekend
| have spent quality time with friends or am iy A 1%
Radio 10s Big

Radio 16s Big Wee ke (IICINCISEAMISIMIONN o ¢ e 381 5
pundee is friencty NAOURMMN " AB% s

bundeess has exoc e | IETTSSINMNN e an 5% et it a g
There is more going on in Dundee these RSIMISEORMI " 42% s S

| eel more positive towards Dundee than | u<SNGNIBEUMI 429 o

Dundee CHANGING . Attitudes are overwhelmingly positive Jarg&%gﬁﬂ
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Attitudes towards Dundee

Attitudes towards Dundee are very positive wil8%ofallat t ender s agreeing O0lts great t
Weekendd. Th108%of all atteneleassrensthetDandee City postcode area.

Total Dundee City| Restof DD | Elsewhere in| Elsewhere in
DD1>DD5 DD6>11 Scotland the UK

t0s great see Dundee hostin 98% 100% 99% 98% 86%
I have spent quality ti me with 98% 99% 99% 97% 98%
Radi o 186s Big Weekend represent ¢ 91% 96% 94% 87% 74%
Dundee is friendly 88% 94% 84% 84% 83%
Dundeedbds has excellent culture 78% 91% 78% 66%0* 46%*
There is more going on in Dundee these days 73% 82% 76% 68%* 36%*
| feel more positive towards Dundee than | used to 70% 79% 61% 64% 63%
base 3510 1532 482 1298 183

*Hi gher proportions of

Attender comments
0The whole day was great. yogbes musi st feswdsalweRedagb beflc
14th birthday.What an experience.The atmosphere,the musiclgnd anni ng a return visitao
the weather. Dundee should|be proud!o
James Law

Dundee CHANGING 4 Research
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Attender: Case Study

Why did you decide to attend Radi Whay 6°syouBtli""§< howting |[Radip 410 Big Weskend hag done for
the city of Du n d eimdpes?

DUNDEE ™~ b OTo see the Jonas Brothers. I|&6ve been a fan since | was 14 now. 30)
) never had the chance to see them &gk thayedegnpositivefor Dundee!l oborn andraisedjustoutside
Glasgowand havenever had the opportunity to visit Dundeebefore and|

How did the experience compare with your expectations? thoughtit wasgreat Sol imaginepeoplewho havecomefrom further afield
would feelthe samewayt o o 6

0The experience was better than expected for me. | expected there toc
lot of queuing, a lot of waiting around bored but the staff were very efficien?© YOU have any further comments you would like to make about
especially at securityé attending the Radio 1 Big Weekend in Dundee?

How did attending the event make you feel about the city of 0 T homly thing | thought waslackingwhich is at every other festivalwasa
Dundee? safedrugsection | know there wasa no drugspolicywhich | appreciatebut

| definitelysaw peopleon drugsthere. Most festivals althoughalso havea
e %o tolprangepojiy yifl hayeg tent w ¢ SpRaRleCANIRLIRSISIO ensye ¢ y |
t i thedpugsiheytakep | glacedy thinky, Lirgpsriantio pavesomethingike,, ; g |
this when you know people will sneakstuff in. It just keepsit safer for
What was the best thing about Rad$®®YE5RV QL Y¥edRekend being in
Dundee?

i ; 0l 6d never been to Dundee bef
EmilyBeith o

efor
But after seeing Dundee, |1 06d de

~

olt meant | had a chance to actually get a ticket to see the acts | &
wanted to see. The fact that Scottish people got a bigger percentage of
tickets was amazingo

Do you think Radio 16s Big Weekend in Dundee was well

organised?

oYes, I felt it was very well organised. Great marketing, the ops t e

pl anned and executed the event should get a pat on the back for that
D\/\a\ ]eﬁmesLaﬁv
undee CHANGING esearc
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'c‘) tihkit iImproveshe imageif Dundegfor a lot of peoplel feellike a lot of
peopledon'tknowwhatto expectcomingo DundeeMaybetheyhaven‘teen

a ,p"

for a numberof yearsandthe cityhaschangea lot sincel wasyoungef think: = ‘.'
peopleareoftenpleasantigurprisesvhentheyseewhatit's likenowThefestival = -
definitelattractpeopldoD u n d e e 0 e -

-MeganDundee
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Attender: Case Study

Why did you decide to attend Radio 106s Big Weekend in Dundee?

olt was an opportunity to go an event in my home city and experience
favourites singers were performing such as Niall Horan, Lewis Capalc

How did the experience compare with your expectations?

OMy experience was that the d+£bforlkapimafsideawhichd fountiverycheaper than | thought
reasonable for a festival. It was busy and a nice day and everyone that | saw behaved and had a good time. |

expected some people to kick off but not that | saw which was good. The food was pricier than expected which

was unnecessaryao

How did attending the event make you feel about the city of Dundee?

0l thought | was a positive thing for Dundee and will show that we c
Lau ren’ Dundee it showed Dundee in a good light and that it showed that us from Dundee can behave and appreciate events

happeningbd

What was the best thing about Radi o 18s Big Weekend being in Dundee?
0The performances were the besto

What do you think hosting Radio 16 Big Weekend has done for the city of Du n d eimadpe?

0 think it hasput a positiveimagein Dundeeandthatit isaniceplacetov i si t 6

— James Law
DUHQE,C CHANGING ﬂ&%sf)ecaigctgs
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Dundee Image Attributes

The most commonly selected words to describe Dundee |ar e
0safed and 6diversed. Only a very small mi norityegidl ect e
descri be Dundeed

41% 3904
35% 35% 35% 349% 34%
24% 2296 220
19% 16%
0
14% 11%
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Dundee Attributes

safe Old Fashioned
ExcuTm Innovative
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Cool
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Attender: Case Study

Michael, Dundee

Dundee CHANGING
wwwdundeecitygovuk FORTHE F UTU RE

Why did you decide to attend Radio 18 sBig Weekend in
Dundee?

0 T o pldcein my city closeto where |l live To seelots of greatbands
andD J ®osbe part of somethinggood andexcitingthat washappeningn

Dundee There wasa buzzaboutthe city, especiallyn the weeksleading
uptotheevent o6

How did the experience compare with your expectations?

0 E x ¢ eall dyexpectationspriliante x per i ence 6

How did attending the event make you feel about the city of
Dundee?

0 P r olucly,that | was born here, and that Dundee was on the
internationalmapfor somethinggoodforac hange 6

What was the best thing about Radio 186 8ig Weekend being in
Dundee?

0 S e eeverygneso happyand enjoyingthe music Dundee has always
had a great music scene and been alive with great up and coming
musiciansHosting Big Weekend will hopefullyinspire evenmore people
to chasetheir dreamsof makingit inthemusici ndust r y o6

Do you think Radio 18 sBig Weekend in Dundee was well
organised?

0 B e totganisedhan| thoughtit would be. Everythingvasso easy From
enteringthe site, movingaroundto leavingl ¢ o u | faluhi 6tt 6

What do you think hosting Radio 16 8ig Weekend has done for
the city of Du n d eimape?

OEnhaitmaesks i vel yo

Do you have any further comments you would like to make about
attending the Radio 1 Big Weekend in Dundee?

0 S u p aveekend would be great to have this every year at
Camperdown! 6

James Law
Research
Associates
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Dundee Attributes

Total DD1>DD5) | (DD6>11 Scotland the UK Dundee City residents are most Ilkely to

Exciting 39% 48% 43% 29% 28%
Inclusive 35% 39% 39% 31% 24% L . . .
Community Engagement 3506 44% 33% 27% 26% I3_o§|t|V|ty towards_ Dundee is also evident in
Modern 35% 39% 34% 3204 2204 visitors from outside the area.
Safe 34% 37% 28% 31% 41%
Diverse 34% 37% 39% 31% 22% Those from elsewhere in Scotland are most likely
0, 0, 0, 0, 0, . A .
oo - 30% 33% S 2k 20 to say Dundee is dvibran
Opportunity 24% 30% 29% 17% 14% 5i n | . ~ nd 5 d i ;
Innovative 22% 27% 25% 18% 13% ornctusitveo a odi verse
Participation 22% 26% 24% 18% 14% . _
Equality 19% 25% 21% 13% 11% Visitors from the Rest of the UK are most likely
Collaboration 16% 19% 18% 12% 10% t o describe Dundee as ©0s
Fairness 14% 17% 16% 10% 9% dbexcitin g 5 .
Dull 6% 5% 5% 6% 10%
Boring 6% 6% 6% 5% 5% ) ) .. )
Old fashioned 4% 4% 506 4% 11% Only small minority of visitors selected negative
base 3486 1542 464 1276 188 words or phrases to describe Dundee.
Du ndeE CHANGING Rescardhy
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Attender: Case Study
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Abbie, Glasgow

Dundee CHANGING
wwwdundeecitygovuk FORTHE F UTU RE

Why did you decide to attend Radio 16 Big Weekend in Dundee?

0 | dbeea waiting for YEARSto get to a Big Weekend Originally from
Aberdeen but now living in Glasgow, it was always too expensive on
accommodatiorto getto so once it was announcedonly an hour and a half
drive away| jumpedon the chance!l 0 lveena Radiol fan all my life and
actuallypursueda broadcastinglegreefrom West of ScotlandUni asa result,
so beingin the sameplaceasall of my Radioidols wasanotherbigtick for me 6

How did the experience compare with your expectations?

0 Iwlksway biggerthan | expected!l spentmost my time at the future sounds
stagewith somemainstagevisitstoo butd i dexp®&dtthe festivalridesandall
the food places o0 0 6

How did attending the event make you feel about the city of Dundee?

0 D u n dasadadrep to most non-DundonianScottishpeoplebuti tndw ble
fondlyin my mindasé mfiyst bigweekendc i t y 6 6

What was the best thing about Radio 10 8ig Weekend being in
Dundee?

0 T Mestthingwasthe absolutebizarre momentof hearingthe JonasBrothers
sayo heDu md & eéar old me would have never believedit. In all
seriousnesshough,none of those artists would ever visit Dundeeif it weren't
for bigweekend That'sthe magicofi t 6

Do you think Radio 16 sBig Weekend in Dundee was well
organised?

0 T haalk into the groundtook waytoo long for how hot it waswith no
water stationsetc, but bar that it wastipt o p 6

What do you think hosting Radio 16 8ig Weekend has done for
the city of Du n d eimadys?

0 N ojust the weekendbut Greg broadcastings the breakfastshow from
Dundeewasone of the bestparts He really got involvedandthrew himself
into the city andgaveus at homelisteningthe experience o0 o 6

Do you have any further comments you would like to make about
attending the Radio 1 Big Weekend in Dundee?

0 P | elaasepleasado up North oneyear InvernessevenAberdeen- you
w o nrégtetit! No ScotlandNoPar t y! 6

James Law
Research
Associates
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Dundeeodos | mage nked to

The additional qualitative insight gathered as part of the Case Studies has highlighted a number of key themes relaasktb inc

positivity related to Dundeeods I mage. There iIs cl| eardngevi
Dundeeds profile in Scotland.

Positive impact on Dundee's image: Hosting Radio 1's Big Weekend has improved the city's image, highlighting its positive aspects and
showcasing it as a 66modernd and Oculturald destinati on.

Increased awareness and visibility: The event has put Dundee okmowh. Many destabedfeelang Dundesmisd e |
someti mes Ooverl ookedd Edinhurgh)somhpstingas sised the ciy's @rofies gow and

Economic benefits: Hosting the event has had positive economic effects, such as bringing in visitors from other cities who required
accommodation, boosting tourism, and supporting local businesses.

Potential for future events: The success of hosting Radio 1's Big Weekend has shown that Dundee has the capacity and ability to hold large
scale events, some residents hope it will lead to more live music events and attract bigger acts to the city in the future.

Desire to revisit and explore: The event has sparked a desire among visitors to revisit Dundee and explore more of what the city has to offer.

Cultural significance and diversity: Hosting Radio 1's Big Weekend in Dundee has highlighted the city's cultural significance and dnebrsity
showcased local acts.

Positive impact on local residents: The event has improved people's image of Dundee and fostered a sense of community and enjoyment
among those who attended or lived in the area.

L
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Attender: Case Study

Anthony, Falkirk
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Why did you decide to attend Radio 18 sBig Weekend in
Dundee?

0 P e r s ldaveanusicfestivalsall genresandtypesbut havingattended
the Radiol Bigweekendyearsagodecidedit would be the perfectevent
to take my wife and9 year old daughter,both of whom hadnever been
to a music festival before but were extremely excited too. The
opportunity of this eventbeingin Scotlandwasfar too goodto missout
on and the line up ticked all the correct boxesto makefor a fantastic
experiencdora | | | 6

How did the experience compare with your expectations?

0 B E T THoMdhe the sunwasshiningthe weatherwassimplyamazing!
The venue was well organisedand in a beautiful setting Artists were

variedandall amazingerformers,we were evenfortunate enoughto see
30 secondso Marsdueto the technicalglitcheson the Saturday Silver
linings!The staffwere all extremelyhelpfuland pleasantandit madefor a

truly speciadaywith my wife anddaughterd

How did attending the event make you feel about the city of
Dundee?

0 E x t r mositiwdlylDundeeis for me alwaysbeena city | passthrough
goingto andfrom work andnot a placel had spenta significaneamount
of time in. Collectively as a family we were all in agreementthat we
would be visitingthe city more in the future with our other childrenas
wel l 6

What was the best thing about Radio 16 8ig Weekend being in
Dundee?

0 T hexperiencefor me it wasall about havingfantasticmemorieswith my
wife and daughter,both experiencingsomethingl love to do for the first
time and that is goingto music festivals!My daughteron my shoulders
dancingto 30 secondsto Marsin the morningto beingon my shoulders
singingo Mr Capaldiin the evenings somethingverys peci al 06

Do you think Radio 16 sBig Weekend in Dundee was well
organised?

0 T Hestivalwaswell signposted,lots of transport optionsto andfrom the
venue The staff were professionabut at the sametime havinglots of fun
with all the peopleattending We witnessedmedicalstaffbeingreadyandon
point to assisthosethat neededallittle extra helpthroughout the day The
only slight criticism we had was with the food vendors,the prices which
they were chargingand the organisationof these however not enoughto
spoilourd ay 6

What do you think hosting Radio 16 8ig Weekend has done for
the city of Du n d eimape?

0 | mp rivavoe @roughtalot of attentionto the city andshowcasedhe
modern city with alot of historicalfeaturesto the audienceof many,would
not be surprisedby this havinga hugeimpacton tourism goingf or war d

Do you have any further comments you would like to make about
attending the Radio 1 Big Weekend in Dundee?

0 Gr eveekendfor allwalksof life,youngold familiesandthose wantingto
party. The musicwasvariedandlots of funwash a d ! 6 James Law
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Views on Dundee

The key emergent views on Dundee below were captured during the-stasly research.
Overall, the sentiment is extremely positive.

Welcoming and Friendly Atmosphere: Many i ndi viduals highlighted the 6war mdé and Oof |
welcoming environment they experienced during the event.

Positive Impressions of Dundee: Many expressed positive impressions of Dundee, noting its cleanliness, lovely architecture, and overall appeal.
Some mention that the event showcased the city in a positive light and maniweie Dundeanade them appreciate it even more.

Event Organisation and Infrastructure:  The organisation of the event, including transportation and security arrangements, received particular
comment Many appreciated the smooth operation of shuttle buses and the efforts put into making the event enjoyable and safe.

Potential and Recognition: There is a sense of pride and hope for Dundee's potential as a city. Many see the event as a demonstration of the
city's capability to host significant events and attract people. They express optimism for more opportunities and redogiitiodee in the
future.

Mixed views / Limited Exposure to Dundee: While the majority of views are positive, some expressed indifference or mixed feelings. Some
of those with familiarity with Dundee (especially local residents) felt that the event didn't significantly change tlogir ®pime visitors to the
city mention that they didn't have much opportunity to explore the city beyond the event venue, but they still exprese acdesit again.

S . ames Law
Dundee CHANGING {L{{esea,r%h
www.dundeecity.gov.uk FOR THE F UTU RE \SSOCla [etg




SO
...“ ISR | op Lo
1 i

M, S5
Falibatd D DD L e s
1

-. |
EEEEEEE




Key Performance Indicator

Evidence positive social impacts on the public enjoying a collective experience, mixing with others and
combatting loneliness, with people moving around their own city enjoying its assets, and contributing to civic pride

There is clear evidence that hosting the BigWeekend createdllactive experience amongst locals and visitors
to Dundee. 99% of all attenders agre@d have spent quality time with fr.i

Many visitors highlighted the o0warmdé and o6friendlyo
environment they experienced during the event.

As a result of the BigWeekend civic prideglevated. Many | ocal s describe feelin
agreed they feel O6more positive towards Dundee t han
The event has al so | mpr ovserse oDaomnutueite @isd emjoyraegteespecialy f o st

amongst those who attended and live in the area. Many express optimism for more opportunities and recognition fc
Dundee in the future.

James Law
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Economic Impa



